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Summary 
 

 
 Project Title  

 
Homeward Bound Project 

 
Scanning 
 
Every year in Washington State, numerous children are abducted, kidnapped, or 
unlawfully taken.  Unfortunately, this issue has fallen from public view and little effort 
seems to be invested to recover missing children.  The news media focuses on current 
events and not cold missing children cases.  After taking the initial report, law 
enforcement generally has few leads to follow up on and cases became inactive.  It was 
clear that missing children cases fall from public attention and this lack of attention is 
contributing to the low recovery rate. 
 
Analysis 
 
Several measures have been used in the past to increase public exposure to specific, 
high-profile cases.  These include short-term attention through emergency broadcasts 
such as the Amber Alert program, and longer term media campaigns, product 
advertising, and postal mailers.  The challenge was coming up with new and innovative 
ways of long-term direct notification to the public in order to greatly increase the 
exposure of specific cases.  This exposure would, in turn, increase the chances of 
specific missing children being recovered and returned to their parents or guardians.  It 
would also increase the potential of solving non-related cases through public 
understanding of the overall issue. 
 
Response 
 
It was decided to apply large missing children posters to the sides of commercial 
trailers, creating a rolling billboard to travel across the state and region to be seen by 
thousands of motorists. 
 
Local businesses contributed funds, and a graphics art company agreed to produce four 
weather-resistant posters at a reduced cost.  As a pilot project, these posters were 
attached to four trailers belonging to Gordon Trucking, a reputable trucking corporation 
in the Seattle area and a long-time partner with the Washington State Patrol in public 
safety. 
 
Assessment 
 
In just a few short months after the trucks were outfitted, one of the four children was 
recovered by the U.S. Marshal’s Service in Montana.  Although the method by which the 
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Summary (continued) 
 

 
information came to law enforcement wasn’t clear, the child recovered said she had 
seen the media coverage of the project and was aware that her mother was looking for 
her. 
 

 
 
 
 

 
 

Then-Commercial Vehicle Division Commander 
Captain Coral Estes and Trooper Renee Padgett 

at the inauguration of the Homeward Bound Project. 
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SSccaannnniinngg 
 
 
Trooper Renee Padgett is a sixteen-year veteran of the Washington State Patrol (WSP) 
assigned to the Commercial Vehicle Division in King County.  As the mother of two, 
Padgett realized that her own children could potentially end up missing.  While she was 
on maternity leave and on the way to a doctor appointment, she found herself stuck in 
traffic in Seattle.  She realized that she was surrounded by semi tractors and trailers.  
Having nothing to look at other than the sky or the back-ends and sides of trucks, she 
could not help but think what a waste of space the trailers had on them. 
 
This led to thinking, what about putting posters of missing children on the sides?  
Padgett remembered when it was common to see photos on milk cartons or at the post 
office.  Padgett felt more could be done to locate and recover missing children and she 
began to consider what additional measures could be implemented to help return 
missing children to their homes.  She felt the WSP Problem Oriented Public Safety 
(POPS) philosophy could be applied to develop an effective response. 
 
 
 

 
 

Chief John Batiste of the WSP speaks at the press conference announcing the 
Homeward Bound project.  Captain Estes and Trooper Padgett are at right, Ms. Sue 

Miller is near the center (in black pant suit). 
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AAnnaallyyssiiss 
 
 
The WSP’s Missing Children Clearinghouse (MCC) was created in 1985 to assist law 
enforcement agencies and parents in locating missing and exploited children.  The MCC 
maintains a toll-free, twenty-four-hour telephone hotline and creates and electronically 
distributes posters of missing juveniles via the LOCATER System.  The Clearinghouse 
provides training on issues surrounding missing and exploited children, maintains a 
database on all Washington State missing juvenile reports entered into the National 
Crime Information Center (NCIC), and tracks the statistics for trend analysis and 
Legislative resource allocation. 
 
According to the MCC, there are approximately 20,000 children reported missing each 
year in the state of Washington.  Approximately 90% of these are runaways.  The 
remaining 10% are custodial interference and non-family abductions.  Approximately 
1,800 children are missing at any given time.  The National Center for Missing and 
Exploited Children (NCMEC) reports that 1 in 6 children are recovered due to the public 
viewing a picture. 
 
Since 1985 the NCMEC, in partnership with the United States Postal Service, direct-
mails ADVO cards with photographs of missing children to 75 million households.  
(ADVO is a direct mail media company.)  ADVO cards have led to the recovery of at 
least 144 missing children. 
 
It was common to see news reports of kidnappings, custodial interference, and 
runaways, not only in Washington State but around the country.  These incidents 
seemed to attract a lot of initial attention; however, there is very little ongoing follow-up.  
In addition, media coverage was usually limited to the local area of occurrence, and 
children taken by non-custodial parents often were taken hundreds of miles away from 
home.  It was rare to see flyers or posters.  Milk carton photographs were discontinued 
in the 1970’s. 
 
The Amber Alert system is effective for immediate notification to the public within those 
first critical hours after occurrence.  Amber Alerts are very short in duration, and some 
method of providing ongoing notification to the public was needed. 
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RReessppoonnssee 
 
 
This project was guided by two premises:  First, that increased exposure of missing 
children cases increases the chances of recovery.  And second, because people spend 
so much of their lives in their vehicles, this was naturally a great way to reach them.  
The goal was to increase public awareness of specific missing child cases. 
 
Options 
 
Traditional media was considered but discounted.  Radio advertising reaches a large 
market, but is expensive, short in duration, and can be ignored.  Highway billboards are 
potentially seen by every motorist who passes by and have the advantage of being able 
to include a photograph of the missing child.  However, like radio, billboards also are 
expensive.  Another disadvantage is that billboards are stationary.  The same motorists 
see the same billboards every day while commuting to work.  Some sort of low-cost 
rolling advertising containing the missing child’s photograph seemed to be the right 
approach.  Advertising on transit busses was also discounted due to cost, and because 
the busses would travel within a limited geographic area.  In Seattle, Washington, an 
iPod advertising wrap-around on a Metro bus cost one million dollars each month. 
 
Trooper Padgett recognized that commercial trucks/trailers would be the ideal medium 
for disseminating missing child information.  A commercial trailer can display a large 
poster with the child’s information and picture and could potentially travel all over the 
United States or to selected regions. 
 
Obstacles 
 
Even though commercial trailer advertising was the least expensive option, it still was 
not free, and Trooper Padgett had no budget of any kind.  There were no graphic design 
resources either.  Partnerships would be essential for this project to be successful. 
 
Padgett contacted Lieutenant Julie Myer of the Commercial Vehicle Division and 
explained the need for truck trailers.  Myer contacted President Mike Southards of the 
Washington Trucking Association, explained the concept of placing posters of missing 
children on trucks, and asked if there were any companies that might donate the use of 
a trailer.  Two local companies stepped up and agreed to each provide two trailers.  The 
companies were Gordon Trucking and Peninsula Trucking. 
 
The next hurdle was obtaining the graphics of the children to go on the trailers.  Padgett 
contacted graphic companies all over the United States and Canada.  She described 
the project to each company and asked for an example of a poster and what it would 
look like on a semi trailer.  All the companies thought it was a great idea and would 
reduce the cost of the posters, but it was still too much (one local company wanted 
$1,000 per poster, without installation). 
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RReessppoonnssee  ((CCoonnttiinnuueedd)) 
 
 
Padgett spoke with the CEO of Imagic in California.  The owner, Davis Allman, said he 
loved the idea and would produce the graphics for the poster and then send a sample of 
both the poster and what it would look like on the semi trailer.  It was his idea to make 
the poster size 7ft by 7ft.  (Imagic is a large, multi-million dollar company that does 
wrap-around advertising on busses, movie posters, airport graphics, and stadium art.)  
Imagic submitted a bid for 100 posters at $239.00 per poster with installation.  There 
were hours of dialogue between Padgett and the graphic designer to get the poster just 
right.  Imagic agreed to produce the four initial posters for $2,500. 
 
The next challenge was securing funding in order to purchase the posters.  Padgett 
contacted several different agencies looking for support and funding – Oprah’s Angel 
Network, The Gates Foundation, Starbucks, and others were contacted with no results.  
Padgett spoke in passing to the owners of Budget Auto Wrecking about the program.  
Both Vic Payment and his wife, Mary, immediately volunteered to sponsor the first four 
posters to go on the trailers.  Vic and Mary had known a family that had a child go 
missing and felt a connection to the cause.  They donated $2,500. 
 
Gordon Trucking is a family-owned business headquartered in Pacific, Washington.  
Their trucks travel throughout the United States and Canada.  They have terminals in 
Oregon, Utah, California, Wisconsin, and Arizona.  Gordon Trucking has over 1,300 
trucks and trailers in their fleet.  Trailers remain active for approximately five years.  
Posters were placed on the newest trailers to maximize the exposure time.  The trucks 
with posters were sent to areas where authorities believed the missing child might be. 
 
Trooper Padgett contacted Ms. Sue Miller of the WSP Missing Children 
Clearinghouse/Missing and Unidentified Person Unit for assistance in identifying four 
missing child cases to use in the pilot project.  Miller selected four suitable cases in 
consultation with the NCMEC, local law enforcement, and the families of the missing 
children.  Miller reviewed the NCMEC website and determined which cases were cold 
cases (meaning there were no current leads for the law enforcement agencies to work).  
How long the child had been missing was considered.  Recent cases increased the 
chances for recovery; however, costs to produce the posters would be lost if the child 
was recovered during the production phase. 
 
Children’s appearances change rapidly as they get older, making identification even 
more difficult the longer a child is missing.  The NCMEC produces age-progressed 
photographs to help see how the child would look today. 
 
Instead of removing the posters of children once they were located, it was decided that 
the word “RECOVERED” would be pasted across the bottom.  The poster would 
continue to bring attention to Homeward Bound and its successes. 
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RReessppoonnssee  ((CCoonnttiinnuueedd)) 
 
 
On the day the posters were to be installed, Peninsula Trucking notified the WSP they 
would not participate because the posters covered part of their logo.  Gordon Trucking 
had to scramble to get two additional trailers ready prior to the media event. 
 
On April 21, 2006, the first four trailers hit the highways in 11 western states, displaying 
the photographs and information on the four missing children.  The four children were: 
 
• Shania Supanich, 9 years old 
• Aqueda Arias, 7 years old 
• Sofia Hernandez, 11 years old,  
• Adre’anna Jackson, 9 years old 
 
While the posters were in production, information was received that Adre’anna Jackson 
had been found deceased.  Her poster was pulled from production and Francisco Rios-
Carriere, age 3, was selected to replace her.  The news of Jackson’s death had a huge 
impact on the program.  Her death brought reality to the fact that missing children are 
often killed by their abductors.  It brought urgency and validation to the program and a 
desire to get the posters out and on as many trucks and with as many children as 
possible. 
 
The following is a breakdown of the miles and locations the posters have covered to 
date: 
 

Supanich:  Montana, Idaho, California, Western U.S. (over 94,000 miles before 
her recovery in September) 
Arias:  Washington, Oregon, Idaho, and Western U.S. (45,857 miles) 
Hernandez:  Western U.S. (87,340 miles) 
Rios:  Western U.S. (103,637 miles) 
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Assessment 
 
 
On October 17, 2006, Shania Supanich was found and returned home to her mother 
after two and one-half years.  Shania told the U.S. Marshals she had seen news 
coverage on the Homeward Bound project.  She knew her mother was looking for her 
and this gave her hope. 
 
One of four children recovered represents a recovery rate of only 25%, which is hard to 
categorize as a success under traditional thinking.  However, to Shania’s family, the 
results are huge.  The recovery of Shania also gives hope to other families and inspires 
the stakeholders to expand the project.  Gordon Trucking has agreed to provide 100 
additional trailers as well as donating $10,000 for graphics and installation. 
 
The project’s results can also be measured quantifiably.  In 2006, the Missing Children 
Clearinghouse received 475 missing children tips.  This is an increase of 37% over 
2005. 
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AAggeennccyy  aanndd  OOffffiicceerr  IInnffoorrmmaattiioonn 
 
 
This project involved agency personnel from all levels and several bureaus.  The 
concept was the creation of Trooper Padgett.  She received support from her chain of 
command within the Commercial Vehicle Division (CVD), Sergeant Luke Zebley, 
Lieutenant Julie Myer, and Captain Coral Estes.  Zebley, Padgett’s direct supervisor, 
was supportive, acted as a sounding board for her ideas, and provided moral support 
when the program had hurdles to overcome.  He assisted in the media kick-off for the 
first wave of posters and attended the functions associated with the Homeward Bound 
program, including attending the MCC open house to get ideas for the WSP POPS 
Forum presentation.  Zebley helped provide a framework for the PowerPoint 
presentation for the forum.  Myer was first approached by Padgett, seeking support for 
her project and direction for resources.  Myer connected the Washington Trucking 
Association (WTA) to Padgett to begin identifying companies who would be interested in 
having posters of the children on their trailers.  Estes was the CVD commander and was 
a huge supporter every step of the way.  She assisted in reviewing the presentation for 
the forum and participated in the unveiling and recovery media events. 
 
The CVD has had a long-standing, cooperative partnership with WTA and Gordon 
Trucking.  Homeward Bound has further strengthened those relationships. 
 
Ms. Sue Miller, with the WSP Missing Children Clearinghouse, acted as the liaison 
between the WSP, the NCMEC, and the missing victims’ families.  The Office of 
Government and Media Relations coordinated news releases as well as the press 
conferences for the project kick-off and recovery of the first missing child. 
 
Trooper Padgett’s Homeward Bound project is one of approximately 50 POPS projects 
that are active at any given time within the agency.  In the late 1990’s, the WSP 
carefully selected and trained 72 “POPS Troopers.”  These officers became the agents 
of change and for many years represented the face of POP in the WSP. 
 
The concepts of problem-solving and partnerships have been integrated into virtually 
every system internal to the WSP, including cadet basic training, supervisor and mid-
level manager training, the promotional process, and the job performance appraisal 
process.  All WSP personnel receive training in POPS, and Trooper Padgett’s 
Homeward Bound, like the majority of POPS projects, is not coordinated by a “POPS 
Trooper.”  Project coordinators receive no monetary or promotional incentive to initiate a 
POPS project.  Officers are invited to attend the annual WSP POPS Forum to observe 
presentations on past years’ exemplary projects.  In addition, the WSP POPS Training 
Guide is available online as a problem-solving resource to every WSP employee. 
 
Contact person: 
Captain Darrin Grondel 
Washington State Patrol — Commercial Vehicle Division 
PO Box 42614 
Olympia, WA  98504-2614 
(360) 753-0350 


	Homeward Bound Project Cover

	Table of Contents

	Summary

	Scanning

	Analysis

	Response

	Assessment

	Agency and Officer Information



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




